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Welcome to AOT in Action, the e-newsletter from the Arizona Office of Tourism (AOT). If you do
not wish to receive this update in the future, please see the “unsubscribe” information at the end
of this e-mail. Past issues of the newsletter — formerly known as “AOT Advance” — are available
for download at www.azot.com.

A MESSAGE FROM THE DIRECTOR
Good morning from AOT!

The Arizona Office of Tourism is pleased to welcome the Travel Industry Association of America
(TIA) to Arizona this October when they bring their annual Marketing Outlook Forum to the
Westin Kierland Resort & Spa. From Oct. 27-29, tourism professionals from around the country
will meet in Arizona to discuss marketing strategies and trends. I encourage each of you to read
more about the program below and to take advantage of the opportunity to attend this incredible
conference right in our own backyard. AOT is working closely with the Marketing Outlook
Forum planning committee to maximize their time in Arizona and encourage attendees to see
more of the Grand Canyon State.

Enjoy your week!
Sincerely,

Margie A. Emmermann
Director
Arizona Office of Tourism

AOT News

2005 OFFICIAL STATE VISITOR’S GUIDE

AOT is developing updated editorial content for the 2005 Official State Visitors Guide (OSVG)
with the help of local community representatives. Please help us showcase your region at its best.
We are interested in new and fresh photography, either for the regional sections, for the cover, or
for use on ArizonaGuide.com. Please submit photos and/or photo information to Casey Ambrose


http://www.azot.com/

at (602) 364-3712 or cambrose@azot.com. Photography releases will be provided upon request
and must accompany all photo submissions.

Trippin’ with AOT

TRADE SHOW OPPORTUNITIES

We are excited to announce plans for the fifth annual California, Vegas, Arizona (CVA) trade
show scheduled to take place in Mexico, January 17 — 21, 2005. CVA is an event that occurs in the
two most important cities; Mexico City and Guadalajara. It will include key elements such as
destination seminars, one-on-one business appointments with top Mexican tour operators, a
tradeshow for retailers and a consumer fashion show. Additionally, a media event will take
place in December to promote the trade show and encourage travel to all three destinations. Cost
to participate is $1,950 per delegate, which includes accommodations in both Mexico City and
Guadalajara. Other travel expenses are additional. For more information contact Mary Rittmann
at mrittmann@azot.com or 602-364-3730.

BROCHURE DISTRIBUTION OPPORTUNITY AVAILABLE

The Arizona Office of Tourism will exhibit at the SHG / American Holidays Travel Show in
Dublin, Ireland September 25 and 26, 2004. The "Big Trip" Consumer Show expects to attract
more than 5,000 people over two days. AOT is offering the opportunity to have your brochures
distributed for $200, plus shipping. Space is limited. If you are interested in participating in this
event, please contact Kristy McKinnon at kmckinnon@azot.com.

SKY ISLANDS PRESS TRIP A SUCCESS

Last week, AOT’s Media Relations Division brought seven journalists from the U.S. and Canada
to the state for the “Sky Islands of Southeastern Arizona” press trip. The group visited Safford,
Willcox and Tucson from September 6-11, focusing on the area’s watchable wildlife and
geographic diversity. The participating writers contribute to publications such L.A. Family
Magazine, Arizona Highways, Toronto Sun, Inland Empire and more. The journalists all had
extremely positive feedback about the trip, and AOT will monitor publications for articles
resulting from this trip. We would like to offer a sincere thank you to all of our gracious hosts.
For details, please contact Heather Wright at hwright@azot.com.

Industry News

MARKETING OUTLOOK FORUM COMES TO PHOENIX

The Travel Industry Association of America is holding its annual Marketing Outlook Forum at
the Westin Kierland Resort in Phoenix on October 27-29, 2004. Go to www.tia.org and click on
the Marketing Outlook Forum button to find out more about this tremendous opportunity to
gain new insights, reaffirm your marketing decisions and network with key industry experts.

TIA TO TELL WORLD ABOUT U.S. ENTRY RULES

The Travel Industry Association remains concerned that other countries are not prepared to
comply with requirements to be imposed over the coming months for entry into the U.S. Ata
Washington briefing Wednesday, TIA outlined details of a worldwide information campaign to
alert foreign travelers coming to the U.S. of the new rules for entry. On Sept. 30 all Visa Waiver
Program travelers will be enrolled in the US-VISIT program, which requires digital photographs
to be taken upon entry. On Oct. 26, countries that are in the Visa Waiver Program must have
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machine-readable passports. TIA's information campaign, slated to begin Sept. 15, will target
suppliers, the media and the U.S. Commercial Services offices in key U.S.-travel producing
countries around the world.

MORE PEOPLE BOOKING ON LINE, TIA SURVEY SHOWS

Travelers' use of the Internet to plan and book their trips continues to grow, albeit at a slower
pace, according to a new study from the Travel Industry Association. Nearly 64 million online
travelers used the Internet in the past year to get travel and destination information. Of that
group, 44.6 million actually booked at least one travel service or product online in the past year.
The number of Americans using the Internet for travel planning remains stable at 63.8 million.
Airline tickets continue to be the most frequently purchased travel product online, at 82%,
followed by accommodations (67%) and car rentals (40%).

SOLID SUMMER PERFORMANCE

Preliminary summer travel data show the solid performance that had been expected, says travel
industry analyst James V. Cammisa, Jr. When final figures become available, total trip volume for
the summer period will likely be up an estimated 3.5% to 4.0%. Air travel was particularly strong,
up a projected 5%, while domestic hotel occupancy hit 71.0% in July. International travel, both
inbound and outbound on U.S. carriers was strong, up 18.3% in the May-July period, compared
to a year ago. (Page 1, Travel Industry Indicators, 8/31)

*1f you do not wish to receive this and other e-mail communications from the Arizona Office of
Tourism, please reply to this e-mail with the message “Unsubscribe AOT in Action.”
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